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The Impact of Generational Differences … 
	Generation
	Generational Characteristics
	Engaging multi-generations … 
	Recruiting Techniques
	Marketing Implications
	Supervision
Preferences
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Engaging Multi-Generational Volunteers in Volunteer Programs

1. What is the most important thing that I should do in order to market my program to multi-generations?
a. Civics


b. Meditators / Silent


c. Baby Boomers


d. Generation X


e. Millennial / Generation Why?


2. What type of recruitment method is most effective each generation?
a. Civics


b. Meditators / Silent


c. Baby Boomers


d. Generation X


e. Millennial / Generation Why?
3. 
What service roles will be most appealing to each generation in my organization and its programs?
a. Civics


b. Meditators / Silent


c. Baby Boomers


d. Generation X


e. Millennial / Generation Why?


4. How can I adapt existing roles to appeal to multi-generations?
a. Civics


b. Meditators / Silent


c. Baby Boomers


d. Generation X


e. Millennial / Generation Why?



5. In what ways can I incorporate technology into my organization and its programs in order to give it multi-generational appeal?

a. [bookmark: _GoBack]___________________________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________________________

b. ___________________________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________________________

c. ___________________________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________________________

6. Three strategies that will make my organization and its programs more appealing to multi-generations include:

a. ___________________________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________________________

b. ___________________________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________________________

c. ___________________________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________________________
© Ken Culp, III, Ph.D.  Workshop entitled “Generational Differences: Understanding Perspectives.”  Presented at the 2018 Central Kentucky Association of Health Underwriter’s Symposium.  Lexington Convention Center, Lexington, KY March 6, 2018. ken.culp@uky.edu  www.kenculp.net  859/227-7506 All Rights Reserved.


1


 


 


© Ken Culp, III, Ph.D.  


Workshop


 


entitled “


Generational Differences: Understanding Perspectives


.


”  


Presented at the


 


2


018 Central 


Kentucky


 


Asso


ciation of Health Underwriter


’


s 


Symposium


.


  


L


exington Convention Center, Lexington


,


 


KY


 


March 6, 2018


.


 


ken.cul


p@uky.edu


  


www.kenculp.net


  


859/227


-


7506 


All Rights Reserved.


 


 


Generational Differences


:


 


Understanding Perspectives


 


Differences in Marketing, Recruiting, Engaging, Supervising and Recognizing


 


 


Preparing for a 


M


ission with Unlimited Possibilities


 


 


keyn


ote presentation at the


 


 


2018 C


entral 


K


entucky 


A


ss


ociation of 


H


ea


l


th


 


U


nderwriter


s


’


 


Symposium


 


Mission: Possible


 


 


L


exington Convention Center


 


 


M


arch 6, 2018


 


 


Ken Culp, III, Ph.D.


 


 


 


Principal Specialist for Volunteerism


 


Department of 4


-


H Youth 


Development


 


Adjunct Associate Professor


 


Department of Family Sciences


 


University of Kentucky


 


212 Scovell Hall


 


Lexington, KY  40546


-


0064


 


859/2


27


-


7506


 


ken.culp@uky.edu


 


www.kenculp.net


 


 


 


 




1     © Ken Culp, III, Ph.D.   Workshop   entitled “ Generational Differences: Understanding Perspectives . ”   Presented at the   2 018 Central  Kentucky   Asso ciation of Health Underwriter ’ s  Symposium .    L exington Convention Center, Lexington ,   KY   March 6, 2018 .   ken.cul p@uky.edu    www.kenculp.net    859/227 - 7506  All Rights Reserved.     Generational Differences :   Understanding Perspectives   Differences in Marketing, Recruiting, Engaging, Supervising and Recognizing     Preparing for a  M ission with Unlimited Possibilities     keyn ote presentation at the     2018 C entral  K entucky  A ss ociation of  H ea l th   U nderwriter s ’   Symposium   Mission: Possible     L exington Convention Center     M arch 6, 2018     Ken Culp, III, Ph.D.       Principal Specialist for Volunteerism   Department of 4 - H Youth  Development   Adjunct Associate Professor   Department of Family Sciences   University of Kentucky   212 Scovell Hall   Lexington, KY  40546 - 0064   859/2 27 - 7506   ken.culp@uky.edu   www.kenculp.net        

